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ABOUT UNSUNG HEROES PRODUCTIONS OUR COMMITTEE
We are very grateful for our 
committee of dedicated members 
focused on sponsor value, 
fundraising, media, 
communications and event 
planning.

Neal Dlin 
UHP Founder 

Sherry Michaels-
Adud 
Committee 

Laura Wyse 
Committee 

Lindsay Ritter 
Social Media and PR

Heidi Curtzin 
Co-Chair 

Jen Godfrey 
Committee 

Leah Goldband 
Committee 

Marla Dlin 
Treasurer

Unsung Heroes Productions (UHP) is a 
beloved theatre fundraising group that 
has raised over $500,000 for its key charity 
partners.   

Our cast and audiences are highly affluent 
families with our largest segment having a 
household income over $250,000.  

Originally conceived as The Barbara 
Pinchuk Unsung Heroes Legacy Project, 
Barbara’s son Neal wanted to find a way to 
honour his mom, a single mother who 
raised three children in poverty.   

Since its inception, UHP has produced 8 
shows entertaining over 9000 audience 
members, creating an outlet for incredibly 
talented professionals and engaging the 
community in incredibly unique 
fundraising events.  

Over the past three years, UHP has been 
covered by television and print media 
agencies including CTV News, CBC 
News, Canadian Jewish News and others 
reaching a combined audience of almost 
2,000,000 viewers.   
  
UHP has generated an incredibly loyal 
following with over 98% of audience 
members rating our show positively and 
90% stating they will definitely come 
back to see the next show.   

UHP is unique in Toronto, bringing music 
from broadway and pop to audiences 
with beautiful, unique composed 
arrangements and a highly engaging 
production value, while showcasing 
professional level talent from the 
community resulting in an high quality 
production.
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THE STORY -  NEAL DLIN, FOUNDER AND 
PRODUCER AND HIS MOTHER AND UNSUNG 
HERO, BARBARA
A story of love, loss, survival, rebuild and give back.   

When Neal was nine, his parents, who had been high school sweethearts, found 
that both their very successful Calgary based business and their marriage had 
imploded.   

His mother, Barbara Pinchuk, was tasked with providing for three children on her 
own. In 1984, after the divorce and bankruptcy, she packed up and took her three 
kids to Toronto.  She had no real work experience and struggled to make ends 
meet. In those years, she gave up her own goals to dedicate herself solely to the 
care of her children.  She was an Unsung Hero and the inspiration behind UHP.   

With her unwavering belief in his abilities, Neal would find his way into business.  
Starting at the bottom, his progressive career would see him leading global service 
strategy for household name brands.  Eventually, he would launch his own 
consulting firm, Chorus Tree - Human Experience, focused on customer experience, 
employee experience and contact centres.  With the love and inspiration his 
mother gave, Neal knew he had to give back and ensure her legacy lived on.   

Shortly after Barbara passed, Neal produced his first show and by 2018 Unsung 
Heroes had produced 8 shows, 22 performances for over 9000 audience members. 

Barbara and Neal had lost her father, his grandfather, to Leukemia, which is why it is 
one of UHP’s main charitable focuses.
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By our 5th annual show, the Unsung 
brand had grown so much that we 
simply referred to the show as 
Unsung 5.

4

THE BROADWAY 
PROJECT- Mental  Health
In our inaugural year, we 
produced a show called the 
Broadway Project which was just 
that.  Our charitable focus was 
mental health research in 
partnership with the Weizmann 
Institute of Science. 

OUR HISTORY 

SING FOR TOMORROW - 
Poverty
In our second year we renamed 
the show Sing for Tomorrow,  
helping to send kids to camp in 
partnership with Jewish Family & 
Child.

SING FOR TOMORROW - 
Leukemia

In 2015 our Sing for Tomorrow 
show was our first to partner with 
Imagine a Cure for Leukemia.  

4th ANNUAL -  Leukemia
Our 4th annual show not only 
sold out, but did so in record 
time, setting a standard for our 
annual shows  that would 
continue.

THE TEEN EDITION -  
Mental  Health

Working with Partners for Mental 
Health, talented teens took to the 
stage to fight the stigma and raise 
awareness.

CAMP FIRESONG -  Poverty
An acoustic concert like no other, 
taking our audience back to their 
camp days to help send kids to 
camp.

UNSUNG 5 -  Leukemia

WHO NU -  Poverty
Celebrating Jewish composers and 
singers, Who Nu musical revue 
again raised funds to help send 
kids to summer camp through 
JF&CS.

2013

2014

2015

2016

2017

2018

2019 UNSUNG 6 -  Leukemia
Our 6th annual show was our 
biggest yet. With amazing talent, 
this professional production sold 
out early and was our top grossing 
show to date!
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THIS YEAR’S SHOW 
WILL TACKLE NEW 

FRONTIERS
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UNSUNG VIRTUAL

OUR FIRST EVER ALL 
VIRTUAL SHOW
In light of Covid-19, Unsung Heroes is now planning 
our first ever, all digital, all virtual show! 

THE REACH

THE IMPACT
Now, more than ever, we all need a little music in our 
lives.  People are cooped up at home, kids are off 
school, entertainment options are limited and stress 
is high.  Unsung Heroes 7 - Virtual Show will impact 
many lives for the better by giving cast members an 
outlet, audiences a show, and we will even be giving 
the public many chances to participate and be part of 
the final product.  

With a virtual show, we now have the chance to reach 
a far broader audience, limited only by internet 
access.  This gives our sponsors a tremendous 
opportunity to partner and show the world the power 
of music.  

THE CAUSE
With the cancellation of the Sporting Life 10k due to 
Covid-19, Camp Ooch's annual fundraising 
campaign is seriously threatened.  We have chosen 
to partner with Ooch now more than ever, to help 
kids with cancer get access to programs and camps 
so that when this is over, as many or more kids will 
still benefit.  
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THE TEAM

Video Director and Production 
Joe Costa

Musical Director 
James Quigly

Choreographer 
Marny Florence

Technical Director 
Julian Murillo Pion 

Vocal Coach 
Amanda Silcoff 

Artistic Producer 
Neal Dlin 

Stage Manager 
Andrea Wicken 

Arrangements & MD 
Terence Vince 

Director 
Krista MacIsaac

Video Production 
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A brave spirit 
makes all 

things possible 
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ALL ABOUT CAMP OOCH AND 
TRILLIUM
Camp Ooch & Camp Trillium is a privately funded, volunteer-
based organization that provides children with cancer and 
their families with unique opportunities for growth through 
challenging, fun, enriching, and magical experiences. 
  
Much more than a summer camp, Camp Ooch & Camp 
Trillium proves the social cure for childhood cancer by 
delivering fun, friendship, and community to kids and families 
in crisis year-round, all across Ontario. Through in-hospital, 
community, and overnight camp programs, their goal is to 
ensure that every child with cancer in Ontario, and their 
family, has access to the healing power of camp—irrespective 
of geography, financial status, ability, ethnicity, and/or 
medical care needs.

THE POWER OF CAMP

CAMP OOCH

Everyone in the family suffers when a child has cancer. Cancer takes kids away from the comforting and familiar routines of life, 
away from friends and family, and away from each other. The journey to recovery is complex for every member of the family—
and the mental and physical side effects can last for years or for a lifetime. Camp Ooch & Camp Trillium offer families a 
community of strength and support when they need it the most. 
  
Childhood cancer forces kids to grow up fast. Camp Ooch & Camp Trillium defines kids by who they are, not the disease they 
have—giving them the chance to just be kids.
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THE STORY SO FAR
Camp Ooch & Camp Trillium were originally built on the 
passion of a small group of committed volunteers more than 
thirty-five years ago. In the decades since, their trust with kids, 
parents and siblings, hospitals, other community partners, 
oncology doctors, nurses, and volunteers has become well-
established. In 1984, when the camps first opened, they 
served a handful of kids at a single week of overnight camp. 
In 2019, their combined organizations reached more than 
1,800 patients and their families through year-round 
programs, with help from nearly 1,000 volunteers. 
  
As the only summer camp in Canada able to offer onsite IV-
chemotherapy and blood transfusions, Camp Ooch & Camp 
Trillium can help kids in the most intense stages of their 
cancer journey experience the magic of camp. Research 
shows that only 21% of children with cancer in Ontario have 
access to an oncology camp. Thanks to your support, Camp 
Ooch & Camp Trillium are working to change that. 
  
Cancer changes a kid’s life. So does camp. 
 

CAMP OOCH
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SPONSOR  
OPPORTUNITIES



SPONSORSHIP PROPOSAL www.unsungheroesproductions.com12

VISIBILITY: Invest visibly in 
the future health, and 
wellbeing of children and 
families who are impacted 
by cancer.    

RECOGNITION: Be 
recognized in associated 
media , web, social media 
digital program and email 
announcements as a 
supporter of our 
initiatives.

SPONSORSHIP 
BENEFITS

ENGAGE OUR 
AUDIENCE: Through 
video and social media 
sponsorships, engage 
with our audiences.

STAFF ENGAGEMENT:  
Be encouraged to extend 
your engagement with 
Unsung Heroes 
Productions to your staff 
and key stakeholders to 
participate as ensemble in 
our virtual show.  

CORPORATE RESPONSIBILITY:  
Enjoy the benefit of quality 
corporate citizenship to 
deepen your emerging and/or 
well recognized brand through 
alignment with UHP.  

LEADERSHIP: Enhance 
your leadership role in the 
business community, 
demonstrating a strong 
commitment to corporate social 
responsibility and philanthropy 
by supporting this event.
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ACTIVATIONS THAT FIT YOUR STRATEGY

INDIVIDUAL SONG SPONSORS
Sponsoring an individual song allows your name and logo to 
be inserted at the start of one of our song release videos (you 
choose the song from our list, subject to availability).   Let 
audiences know you support Unsung Heroes and Camp Ooch 
and want to bring some joy and music to their lives at this 
difficult time. 

Sponsor a branded live stream of one of our songs, allowing 
live audience feedback comments, with branded watermark 
and your brand ambassador introducing the song and your 
company.  

L IVE STREAM SPONSOR

Our creative team are truly fantastic at re-writing lyrics of 
popular songs to incorporate your brand or products or to 
parody a theme of your choosing (subject to UHP approval).  
This very unique opportunity will make a strong and lasting 
impression for our audiences. 

CUSTOM SONG
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EXECS IN THE SHOW
An incredible way to engage the audience with your brand is 
by being a guest star in one of the songs.  Imagine an 
executive, or a few, joining the cast, to be featured in one of 
the musical numbers.  Vulnerability = credibility.  The song will 
be introduced as sponsored by and starring your company. 

BEHIND THE SCENES CLIPS
Help us to show the audience the hard work and often funny 
things that happen behind the scenes by sponsoring videos 
that will be shared throughout the show as well as in social 
media before and after the show.  

ACTIVATIONS THAT FIT YOUR STRATEGY

THE LESSON TRACKS HOST
We will be offering the public an opportunity to be involved.  
They will be able to download learning tracks and upload 
themselves singing which will be included in our final edit.  
This presents a great opportunity for a sponsor to be the host 
of the lesson track, bringing your brand to the public in a 
highly engaging and memorable way.
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Get immediate exposure during any of our video releases by 
offering a donation match for people who donate from the 
release of that video, until the next video release (or a set time 
period to be determined)  

DONATION MATCH

ACTIVATIONS THAT FIT YOUR STRATEGY

As the Digital Programme Sponsor, enjoy the opportunity to 
make the front of programme address to the audience.  
Choose from the inside cover, first page, last page or back 
cover. Each are prominent positions from which to speak to 
directly to our audience.

DIGITAL PROGRAMME SPONSOR
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UNSUNG HERO BEAR: 
This cuddly little bear is a 
great gift or addition to 
anyone’s family, perfect 
for corporate gifts or 
prizes. Suitable for ages 
3 to 99. 

Sponsorship Fee $2500 
Sponsor receives 20 
Bears or you can pledge 
20 Bears to be sent to 
Camp Ooch for children 
suffering from cancer.

UNSUNG 
MERCHANDISE

OUR HERO BRACELET: 
The Hero Bracelet comes 
in brown leather with 
metal faceplate. Suitable 
for all sizes and gender. 
Perfect for corporate 
gifts. 

Sponsorship Fee $2500 
Sponsor receives 20 
bracelets or you can 
pledge 20 bracelets to 
be sent to Camp Ooch 
for children suffering 
from cancer.

UH7 TSHIRT:  
Our show shirts are 
always a sought after 
item.  Sized for kids and 
adults.   Perfect for 
corporate and employee 
gifts. 

Sponsorship Fee $2500 
Sponsor receives 20 t-
shirts or you can pledge 
20 shirts to be sent to 
Camp Ooch for children 
suffering from cancer.

?
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PUT YOUR 
EMPLOYEES IN 
OUR ENSEMBLE
Our Virtual Show will allow the public to purchase 
up to 8 learning videos and then send recordings 
of themselves back to us to be included in our 
ensemble. You can engage your at-home 
employees by  purchasing a pre-pack for all 8 
songs for a group of them.  This extremely 
engaging option is sure to lift everyone’s spirits 
and inspire them with how your brand is so 
employee centric.   

5  Employees -  8 Song Pack:   $1200 
10 Employees -  8 Song Pack:  $2200 
20 Employees -  8 Song Pack:  $4200 
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PRICING 
TIERS

SPONSORSHIP 
TYPE AMOUNT DETAILS

PLATINUM PRESENTING 
SPONSOR (EXCLUSIVE)

$15,000 Page 19

GOLD CABIN SPONSOR $10,000 Page 19

SILVER CAMPER 
SPONSOR

$5,000 Page 20

BRONZE COMMUNITY 
PROGRAM SPONSOR

$2,500 Page 20

FRIEND $1,800 Page 20

ADVERTISER $300-$1,000 Page 21

SPONSORSHIP:  PACKAGES

ACTIVATION 
TYPE AMOUNT DETAILS

INDIVIDUAL SONG SPONSOR $2,500 Page 13

LIVE STREAM SONG SPONSOR $3,500 Page 13

CUSTOM SONG (LIMIT 1) $5,000 Page 13

EXECS FEATURED IN SONG $3,000 Page 14 

BEHIND THE SCENES VIDEO $2,500 Page 14

LESSON HOST $2,000 Page 14

DIGITAL PROGRAMME SPONSOR $2,500 Page 15

DONATION MATCH To be negotiated Page 15

MERCHANDISE  OPTIONS $2,500 Page 16

EMPLOYEES IN THE SHOW $1,200-$4,200 Page 17

SPONSORSHIP:  ACTIVATIONS
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$15,000 
PLATINUM  
PRESENTING SPONSOR

> Naming rights: “Sponsor” 
presents Unsung Heroes 
Virtual Show 

> Recognition as Premier 
partner for UH7 Virtual on 
website and associated media  

> Full page digital program ad 
in premier location 

> Premier position for logo on 
all marketing and 
communications materials 

SHOW SPONSORSHIP OPPORTUNITIES

You will be recognized and rewarded in the following ways:

> $10,000 in Activation Credits 
(see menu on page 20) 

> Principal acknowledgement 
& thanks before each video 

> At least two exclusive social 
media posts about your 
company  

$10,000 
GOLD 
CABIN SPONSOR

> Recognition as Gold partner 
for UH7 Virtual on website 
and associated media  

> Full page digital program ad 
in premium location 

> Acknowledgement & thanks 
in welcoming speech  

You will be recognized and rewarded in the following ways:

> $5,000 in Activation Credits 
(see menu on page 20) 

> Premium position for logo on 
all marketing and 
communications material 

> At least two exclusive social 
media posts about your 
company  
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$5,000 
SILVER 
CAMPER SPONSOR

> Recognition as 
Silver partner for 
UH7 Virtual on 
website and 
associated media  

> Logo on all 
marketing and 
communications 
materials 

> Half page digital 
program ad in 
premium location 

SHOW SPONSORSHIP OPPORTUNITIES

You will be recognized and rewarded in the 
following ways:

> $2,500 in 
Activation Credits 
(see menu on 
page 20) 

> At least one 
exclusive social 
media post about 
your company  

$2,500 
BRONZE 
COMMUNITY SPONSOR

> Recognition as Bronze 
partner for UH7 Virtual 
on website and 
associated media  

> Half page digital 
program ad 

> $1,200 in Activation 
Credits (see menu on 
page 20) 

> At least one exclusive 
social media post 
about your company  

You will be recognized and 
rewarded in the following ways:

$1,800 

FRIEND

> Logo displayed on all 
promotional, 
marketing and 
communication 
material 

> At least one exclusive 
social media post 
about your company  

You will be recognized and 
rewarded in the following ways:
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SHOW SPONSORSHIP OPPORTUNITIES

Ad Size AMOUNT

Full Page Premium $1000

Full Page $750

Half Page Premium $500

Half Page $400

Business Card $250

A LA CART 
PROGRAMME ADS
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GET IN 
TOUCH
If you need more information, would like to arrange to 
meet the Founder of Unsung Heroes, the Founder and/
or a representative of the fundraising committee, or 
would like to support this project, please do not hesitate 
to contact:  

Neal Dlin 
Founder and Artistic Producer 
Unsung Heroes Productions

416 671 8207

info@unsungheroesproductions.com

Heidi Curtzin 
Committee Chair 
Unsung Heroes 7 Virtual Show

416 818 9684

hseets11@yahoo.com




